INSPIRED BY INNOVATION,
POWERED BY AMERICAN JOBS
We’re growing America’s economy and driving innovation so our customers
can receive the information and entertainment they want.

AMERICAN JOBS: Committed to

insourcing our workforce, we’ve hired more
than 17,000 American workers since 2012,
an increase of 24%

BY THE NUMBERS:

BILLIONS OF DOLLARS IN
INFRASTRUCTURE INVESTMENT:

Our recently merged company has invested
$16 billion in technology and infrastructure
since 2014

DRIVING INNOVATION: Charter is

Over 26 million
customers in 41 states
Our services are available
to nearly 50 million
homes and businesses

committed to driving innovation in the cable and
broadband industry
• A two-way, fully interactive, all-digital
fiber network
• The fastest base internet speeds
• The most HD TV channels
• Thousands of On Demand titles

92,000 employees:
13% are military veterans
returned from service
and 40% are people
of color

EXPANDING BROADBAND ACCESS:

$81 billion market cap

PUTTING OUR CUSTOMERS FIRST:

Revenues total
$39.3 billion over
the last 12 months

Our low-cost broadband service for low-income
families and seniors is the fastest
of its kind

Customers can consume data-hungry video and
gaming content whenever they want, even at
the same time
• Straightforward, nationally-uniform
pricing
• No data caps, no usage-based pricing
• No modem fees
• No early termination fees

Policy.Charter.com

Fortune 500 company

CREATING AMERICAN JOBS
•

We’re hiring in communities across the country including places like Kettering, Ohio,
Bridgeton, Missouri and Milwaukee, Wisconsin, creating thousands of jobs that include
robust benefits and continued training so our employees can continue to refine their
craft.

INVESTING IN INFRASTRUCTURE
•

Over the next five years, we will extend the reach of our network to two million new
customer locations, including in rural and underserved areas.

•

Legacy Charter is already all-digital. Over the next year we will invest in the former
Time Warner Cable and Bright House Networks to take these networks all-digital, too.

A COMMITMENT TO BETTER CUSTOMER SERVICE
•

Charter’s in-house, American workforce enables us to ensure our employees are
properly trained and our network is better maintained — improving customer
experience and reducing costs.

•

We schedule one-hour appointment windows, one-third of which are in the evenings
and on weekends.

Policy.Charter.com

